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1 How to access your Facebook Insights?

&

How to Access Your Facebook Insights

Visit https://www.facebook.com/insights/ and
select your Facebook Page.

Load up your Facebook Page and click on the
Insights module on the admin panel.

12/24/2013

1.1 Visit https://www.facebook.com/insights/ and select your Facebook Page

1.2 Load up your Facebook Page and click on the Insights module on the

admin panel

2 Facebook Insights?
What is Facebook Insights?

Free Metrics Dashboard  » Provides Page

Free Analytics Tool Administrators with
visibility into how their
posts and content are
engaging fans.

2.1 what?

2.1.1 Free Metrics Dashboard

2.1.1.1 Provides Page Administrators with visibility into how their posts and content are

engaging fans

MindMeister
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2.1.1.2 Metrics?

2.1.1.2.1 ameasure of quantitative assessment
Q

211211 eg.

2.1.1.2.1.1.1 inches

2.1.1.2.1.1.2 miles

2.1.121.1.3 likes

2.1.1.2.1.1.4 comments

2.1.1.2.2 Some examples

2.1.1.2.2.1 Page metrics
=

2112211 eg

2.1.1.2.2.1.1.1 Total Page Reach
4

2.1.1.2.21.1.1.1  the number of unique people who have seen any content associated with your Page during the
last 7 days, including ads

2.1.1.2.2.1.1.2  Total Page Likes
4

2.1.1.2.21.1.2.1  number of unique people who like your Page

2.1.1.2.2.1.1.3 New Page Likes
4

2.1.1.2.2.1.1.3.1 number of New Likes your page received during the last 7 days

2.1.1.2.2.1.1.4 Net Page Likes
4
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2.1.1.2.2.1.1.4.1 Likes - Unlikes

2.1.1.2.2.2 Post metrics
(=]

2112221 eg

2.1.1.2.2.2.1.1  Paid Reach
4

2.1.1.2.2.2.1.1.1 number of unique people who saw your post through an ad

2.1.1.2.2.2.1.2 People Engaged
4

2.1.1.2.2.2.1.2.1  number of unique people who have clicked on, liked, commented on, or shared your post
during the last 7 days

2.1.1.2.2.3 Page metrics are different from Post metrics

FA R

2.1.1.2.2.3.1 per-post reach will not add up to total reach because Pages can reach people through
content other than posts

2.1.1.2.2.3.2 if someone visits a Page after searching for it, they would be counted in total reach but
not post reach.

2.1.1.2.2.3.3 if a person sees more than one Page post, they would be counted in the reach numbers
for multiple Page posts but would only be counted once under total reach

2.1.2 Free Analytics

*

Fd

By Analyzing Data

Facebook Administrators are better equipped
to modify their content
To meet the wants and expectations of their audience

To dramatically improve their relationship with fans and their business
through Facebook

2.1.2.1 By analyzing data Facebook Administrators are better equiped
[

2.1.2.1.1 to modify their content
4
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2.1.2.1.2 to meet the wants and expectations of their audience

@®

2.1.2.1.3 to dramatically improve their relationships (through Facebook)
(€6

2.1.2.1.3.1 with fans

2.1.2.1.3.2 with their business

3 A quick tour of the new Facebook Insights

Digong o T )
; @NU IKING &3 MDDUNG ZOMDIE =~ IVEW MET1a TOT NONPIOMTs — LNange 1o JOnn nayuon

Admin Panel Notifications ] Edit Page ~ Build Audience ~ Help ~ | | Hide
L}

Posts Messages See All

Post Total Reach’ | Paid Reach” Promotion’
You've turned off the

Bl This is what | do when | need to fr. 904 - Boost Post \,‘p"i:g“‘“ DALV

Page. To h ton
€1 Three Facebook ad tips from this ... m - Boost Post back on, visit your admin
settings

@ No, this sphere is not floating. It's 916 - Boost Post v
@ Who's rocking Pinterest like this d... 2,261 - Boost Post +
@ wrong trick 1,156 - Boost Post v
[@ share if you have friends that coul... 2,545 - Boost Post «

Get More Likes See Likes | Insights See Al Invite Friends See All
Create an ad to get more people to like Reach: People Who Saw Your Posts " Kami Watson Huyse jovite
your Page. 23371
Daily Budget B,’“ S n Kneale Mann Invite

per day -
$50.00 o T invite

m Check out the new Page Insights > i

http://www.youtube.com/watch?v=j5GoDFtdWS5I

3.1 Go to Admin Panel > See All

Overview Page Posts People & Inbound Zombie - New media for nonprofits & Export Data eee

Showing the last 7 days of data.
7/1/2013 - 7/7/2013

Page Likes > Post Reach > Engagement >
15,881 Total Page Like 26,632 Total feach 1,721
3.7% from last week 75.4% from last woek ¥14.3% from last week
561 = THe Wk 23,672 25This week 243
v107% Last week 987 Last week
/——\——/ /\ 89
/ \
// \ Y o~ o O
£ \ kgl
> o 5
2,342
Your 5 Most Recent Posts 4
20 Chat (28)

MindMeister
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Cedric Saelens

3.2 Complete redesign

Reach [l Post Cicks Il Lies, Comments & Shares

Facebook Insights, tracking metrics for your local business

12/24/2013

Published Post Type Targeting Reach Engagement Promote
:/f@u I:amldommlmdlommwmm P @ 1 ? | et
| e e s e e maa | & @ = soon
ma:zuu .No.lm;phemnmxnoulm It's allin your head. B @ - t: I- e
L3
myq:zama l Wno's ocking Prterest ke this dog sheller? /v @ % ;ﬂl |_ Boost
Tunis: | I wesa ik B @ i s |- Boost
See All Posts
About Create Ad  Create Page  Developers Careers Privacy Cookies Terms  Help
“bwk © 2013 - English (US) 2e Chat (28)
3.2.1 Tabs
3.2.1.1 Overview
Task Start Due Date Duration Priority Completion
1
3.2.1.2 Page
Task Start Due Date Duration Priority Completion

2

3.2.1.2.1 Page Likes report

Overview Page Posts People & Inbound Zombie - New media for nonprofits & ExportData eee

s Page Likes A% Post Reach il Page Visits

1 | 2013 O o 203 O

A e

W

Total Page Likes as of Today: 15,884

Total Page Likes

BENCHMARK
Compare your
average performance
over time.
Total Page Likes
Net Likes: What Changed
Likes - uniikes = net likes
20 Chat 24)
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3.2.1.2.1.1 Mouseover graphic

Total Page Likes as of Today: 15,884

Total Page Likes SRRt

Compare your
average performance
over time.

Total Page Likes Total Page Likes

14,469

Jun 20, 2013

Net Likes: What Changed

Likes - unliikes = net ikes

Uniikes [ Organic Likes [l Paid Likes = Net Likes BENCHMARIC

Compare your
average performance
over time.

3.2.1.2.1.1.1 More detail

Published Post Type Targeting Reach Engagement Promote

53{203013 <5 Why'F-‘K(;bookMaVKtéw'r“?g;elsSo\,ﬂmoss-blet\nDl B @ ik 32 ‘,j P
N =

e | R e i it n | @ [ix o

gy, | [ ke et i | g | @ |2 o -,

saee | IR et anmm e st | @ e o -,

3.2.1.2.1.2 Benchmark

3.2.1.2.1.2.1 Net Likes: what changed

Net Likes: What Changed

Likes - unlikes = net ikes

Uniikes 1 Organic Likes Ml Paid Likes — Net Likes BENCHMARK

Compare your
average performance

over time

Unlikes

Organic Lices )
Paid Likes

Net Likes

Where Your Paie Likes Came From

MindMeister
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3.2.1.21.2.1.1 Unlikes
3.2.1.2.1.2.1.2 Organic likes
3.2.1.2.1.2.1.3  Paid likes
3.2.1.21.21.4 Netlikes

3.2.1.2.2 Post Reach (Organic / Paid)

g o Th ew Facebak sights VDO TUTORIAL
Overview ~ Page  Posts  People & Inbound Zombie - New media for nonprofits & ExportData  eee

s Page Likes A8 Post Reach all Page Visits

s22013 O o 7172013 O

Post Reach
The number of people who saw your posts.

Organic Ml Paid BENCHMARK

Compare your
average performance
over time.

Organic

Paid

3.2.1.2.2.1 Organic

Digging o The New Facebook Insihts [VIEO TUTORIAL]
omments, an

These actions will heip you reach more people.

BENCHMARK
Comments
Shares
/ L3
\ N
Zo\ A\
{ /
ol \ Y/ V
Hide, Report as Spam, and Unlikes
These actions will decrease the number of people you reach.
= Hide Post == Hide All Posts = Reportas Spam ==Unike Page gencumank

MindMeister
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3.2.1.2.2.2 Paid

3.2.1.2.2.3 Benchmark

3.2.1.2.2.3.1 Likes, Comments and Shares

These actions wil help you reach more people.

~ Likes = Comments == Shares ST

Compare your
average performance
over time.

Likes

Comments

Shares

Hide, Report as Spam, and Unlikes

These actions will decrease the number of people you reach.

= Hide Post == Hide All Posts = Report as Spam == Uniike Page BENCHMARK

i

3.2.1.2.2.3.1.1 Likes

sights [VIOEO TUTORIAL)

es, Comments, and Shares
These actions wil help you reach more people.

= Likes = Comments = Shares

BENCHMARK
Compare your
average performance
over time.
8. 7
(e ents.
Your Average Seroior
Last Period
70
Your Average
This Period
39
Hide, Report as Spam, and Unlikes
These actions will decrease the number of people you reach.
= Hide Post == Hide All Posts = Report as Spam == Unike Page

BENCHMARK

e s e W |
3.2.1.2.2.3.1.2 Comments

3.2.1.2.2.3.1.3 Shares

3.2.1.2.2.3.2 Hide, report as Spam, and Unlikes

Hide, Report as Spam, and Unlikes

These actions wil decrease the number of people you reach.

= Hide Post == Hide All Posts == Report as Spam == Uniike Page SERCIMARK

Compare your
average performance
over time.

Hide Post

Hide All Posts
Report as Spam

Uniike Page

AAKN
Y

Total Reach
The number of people who saw any activity from your page including posts, posts by other people, Page like ads,
mentions, and checkins.

26 Chat (23)

MindMeister
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3.2.1.2.2.3.21 Hide Post

Hide, Report as Spam, and Unlikes

These actions will decrease the number of people you reach.

= Hide Post == Hide All Posts = Report Hide Post nlike Page

un 25, 2013
Ifdy Perez also commented

on a post in Inspiring

Generosity Blogger: “Uh oh...

does WP have a bug?”

o a few seconds ago 1w any activity from your page including posts, posts by other people, Page like ads,

BENCHMARK
Compare your
average performance
over time.

Hide Post

Hide All Posts
Report as Spam

Uniike Page

3.2.1.2.23.2.1.1 More detail: dig into that day

Reach [ Post Clicks Il Likes, Comments & Shares

Published  Post Type Targeting Reach Engagement Promote
6/25/2013  TRUE or FALSE: Likes, Comments and Shares each have diff gy 2 3.6K 10 N Boost
810 pm erent values in the News Feed algorithm. € g B g
6/25/2013 FACEBOOK AD TIP: Use Partner Categories (Power E . 29 m
8:05 pm diton) to expand targeting criteria of your Facebook 11 @ 567 A Boost
6/25/2013  QUICK QUESTION: *** In your opinion, which nonprofits are 2 @
6:01 pm using YouTube to tell stories in creative and powerful ways ™ (.} 2.8K 5 | Boost
6/25/2013  .== How To Lie, Cheat, And Manipulate Your Way To So so Wl
310p ko cial Media Dominance Read more: http:/ /www.busi  T1 @ 995 5 h Boost
6/25/2013 This is the person responsible for making your job i _ 1us

e ﬂ 5o difficult 5 @ 1K w1 Boost

3.2.1.2.2.3.2.2  Hide All Posts

3.2.1.2.2.3.2.3 Reportas Spam
3.2.1.2.2.3.24 Unlike Page

3.2.1.2.2.3.3 Total reach

padinlasl DA

Total Reach
The number of people who saw any activity from your page including posts, posts by other people, Page ike ads,

mentions, and checkins.
= A

Organic [l Paid

o

About  Create Ad Create Page  Developers Careers Privacy ~Cookies Terms Help

Facebook © 2013 - English (US)

e as span

Uniike Page

BENCHMARK
Compare your
average performance
over time.

Organic

Paid

2o Chat (25)

MindMeister
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3.21.2.2.3.3.1 Organic
3.2.1.2.23.3.2 Paid

3.2.1.2.3 Page Visits

Overview Page Posts People & Inbound Zombie - New media for nonprofits ~ % ExportData eee
s Page Likes 4% Post Reach ail Page Visits
2 a22013 [ to 72013 [
Page and Tab Visits

The number of times each of your Page tabs was viewed.

M Timeline M milennials-webinar Il info Tab 1 Photos Tab Il Others

'BENCHMARK
Compare your
average performance
soon)
Timeline
e
\ Info Tab.
Photos Tab
Others.
20 Chat (25)
3.2.1.2.3.1 Visits per tab
3.2.1.2.3.2 Benchmark
3.2.1.2.3.2.1 Other Page Activity
Other Page Activity
The number of actions people taok that involved your Page.
== Mentions == Posts by other people on your page == Checkins == Offers purchased e

average performance
over time.

Mentions
Posts by ot
Checkins.

Offers purchased

External Referrers
The number of times people came to your Page from a website off of Facebook.

Worayconcom M socimedascamosccom M jetusscom M sosbrteo MOV evcumai ;s coat (31

MindMeister
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3.2.1.2.3.2.1.1 Mentions

3.2.1.2.3.2.1.2  Posts by other people on your Page
3.2.1.2.3.2.1.3  Checkins

3.2.1.2.3.2.14  Offers purchased

3.2.1.2.3.2.2 External Referrers

[

uToRAL)

External Referrers
The number of times people came to your Page from a website off of Facebook

| | | | jeffbullas.com [ socialbrite.org Ml Others

BENCHMARK

Compare your
average performance
over time.

johnhaydon.com
socialmediaexami.
jeffoulias.com
Others

\

About Create Ad Create Page Developers Careers Privacy Cookies Terms Help

3.2.1.2.3.2.2.1 the number of times people came to your Page from a website off of Facebook

3.2.1.3 Posts

54

12/24/2013

Task Start Due Date Duration Priority

Completion

3

3.2.1.3.1 All Posts

3.2.1.3.1.1 All Posts Published

Dggng o T ook lnsights (VOEQ TUTORAL)

Overview Page Posts People & Inbound Zombie - New media for nonprofits % ExportData eee

B Al Posts G When Your Fans Are Online ﬁ Best Post Types

Il Posts Published
R 1, 2013 oy 08,2013

Reach ¥ M Engagement Rate # ¥

Published ¥ Post Type Targeting Reach Engagement Promote
{/?3(21?13 E ‘T':u: is what | do when | need to freshen up my perspec @ 4id os% | =
7/08/2013 Three Facebook ad tips from this article: 1. Have beauti

805 pm ful imagery in your News Feed ad. 2. Have copy thatdr < @ |m w | Boost

ing. It's all in your head.

T’f’j’fﬁ"’“ . No, this sphere is not floating. It's all in your head. B @ 910 &R ™ B
?/wzo.‘ - 7‘13 wmhs rocking Pinterest like this dog shelter? http/ww @ o % El —

iﬂiﬁii I i Wmﬁ trick I .

MindMeister
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3.2.1.3.1.1.1 Targeting

3.2.1.31.1.2 Reach

Reach - | Engagement Rate # x

. v Reach
Type Targeting ngagement Promote
Reach: Qrganic / Paid
my perspec - @ » Reach: hﬁ / Ncn«FanAs 8% ' Boost
. Have beauti
& A K

copy thatdr « /81 el i
ir head. i @ 919 4% O Boost
ar? :

ar? http://ww = @ 23K 6% [ ] Boost

hnaard_idase

3.21.3.1.1.21 Organic / Paid

3.2.1.3.1.1.22 Fans / Non-Fans

ghts [VIOEO TUTORIAL)

seen this ch ° &
p://www.non 2 a -
3s-20-perce = « 28 L] Boost
pletely rede ) @ 31K I 4% . Boost
he full infogra

5 A 2 — Boost
1810755444/ = « Fans Non-Fans -

4,080 | 11,408

acebook for o $60.00
-shift nonpro » @ 195K k- b ! Spent
litor for Face 5 @ 1.9K | 4% l Boost

3.2.1.3.1.1.3 Engagement

D3going o The New Facebook Isihts [VIEO TUTORIAL]

Reach: Fans / Non-Fans | ¥ ] Engagement Rate # -

R Post Clicks / Likes, Comments & Shares
Type Targeting
Likes / Comments / Shares

up my perspec 8¢ @ Post Hides, Hides of AljPosts, Reports of Spam, Unli...
v Engagement Rate U m ed
3 1. Have beauti & @ 781 1% | Boost

e copy that dr

iour head. i I n
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3.2.1.3.1.1.3.1  Post Clicks / Likes, Comments & Shares

3.2.1.3.1.1.3.2 Likes / Comments / Shares

ist-board-ideas

8 0
=] "] 1.2K 0 | Boost
3 I
- e HN
s tie: =] @ 25K ] 17 B Boost
18 [ |
4 |
t alink to your P = @ 31K \‘ 12 l Bocai
0 l
. i 5
3.2.1.3.1.1.3.3 Post Hides, Hides of All Posts, Reports of Spam, Unlike Pages
: Fans / Non-Fans » M Post Hides, Hides of All Posts, Reports of Spam, Unlikes of Page = ¥ ]
Type Targeting Reach Engagement Promote
Up MY PErSPeC | gq @ o3 0 | Boost
3 1. Have beauti
wve copy that dr § @ Zel g ] Booet
fekecc = @ o9 l 0 | Boost
ielter? http://ww
ist-board-ideas = @ 23K _‘ ! . Bocst
— I - ~ 1 -
3.2.1.3.1.1.3.4 Engagement Rate

3.2.1.3.2 When your Fans are online

3.2.1.3.2.1 Times

bu are posting, commenting, and liking as Inbound Zombie - New media for nonprofits — Change to John Haydon

Data shown for a recent 1-week period. Times of day are shown in your computer's local timezone.

When Your Fans Are Online
Knowing when the people who like your Page are on Facebook can help you share posts when they'll be seen

Times
Average number of people who saw any posts on Facebook in an hour

X

Fans online

3,740

10am

MindMeister
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Overview Page Posts People & Inbound Zombie - New media for nonprofits =~ & ExportData = ee

[E All Posts @ When Your Fans Are Online E Best Post Types

Best Post Types
The success of different post types based on average reach and engagement.

Reach Ml Post Clicks Il Likes, Comments & Shares

Type Average Reach Average Engagement

e
B stas 42K » W

. ]
[E3 Photo 27K

O |

1
§ Link 16K o |

9 ]

84 _
B¢ Video 16K

3.2.1.3.3.1 you have to take this report with a grain of salt

3.2.1.4 People

a

12/24/2013

Task Start Due Date Duration Priority

Completion

4

3.2.1.4.1 Your Fans

Overview Page Posts People & Inbound Zombie - New media for nonprofits = &
2% Your Fans M8 People Reached .l*, People Engaged
Age & Gender
Compare demographics of people who like your Page with the of 's total
M Your Fans
Women 5%
owrw e o
Your Fans All Facebook n
o ==
1317 18-24 25-34 35-44 45-54 55-84
Men (x| -
Yo
" 5%
M 53% 54% 0.2% :
Your Fans All Facebook

MindMeister
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3.2.14.1.1

Facebook Insights, tracking metrics for your local business

Geography & Language

3.2.1.4.2 People Reached

Overview Page

28 Your Fans

Age & Gender

Posts People

M8 People Reached

& Inbound Zombie - New media for nonprofits =~ I

4%, People Engaged

Compare the demographics of people who saw your posts with the demographics of all of your fans.

Women

W 58% 45%

People Reached  Your Fans 08%
317

Men To5%

W 40% 53%

People Reached  Your Fans

3.2.14.2.1

Men
W 40% 53%

05%

People Reached  Your Fans

Geography & Language

The estimated location of people who saw your posts and their default language setting.

Country

United States of America

Turkey

Canada

United Kingdom

India

Australia

Dar 0 TUTORAL)

Overview Page

A% Your Fans

Age & Gender

People Reached

39,034

3,082

2,226

1,971

1,278

1998

3.2.1.4.3 People Engaged

Posts People

18-24

Geography & Language

City

New York, NY

Los Angeles, CA
Istanbul, Turkey
Chicago, IL

London, England, United

Washinatan N

M8 People Reached

M People Reache

People Reached

905

783

707

608

& Inbound Zombie - New media for nonprofits =

L“, People I'k'\gaged

Compare demographics of people who engaged with your posts with the demographics of all of your fans.

Women

W 24% 45%
People Engaged  Your Fans
Men

W 75% 53%
People Engaged  Your Fans

0.1%

3%

B
18-24 26-34

— 62%
%

M People Engage

MindMeister
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3.2.1.4.3.1 Geography & Language

3.2.1.4.3.2 Morein detail

| People
1317 18-24 25-34 35-44 45-54 55
62% Men 25-34 are
61.6% of People Engaged
R 25.4% of Your Fans
2.4x compared to Your Fans
3.2.2 ExportData
sk sgts VOEO TUTORAL
Overview Page Posts People = INDouUNaG 2ombie - New media 10r Nonpronts | = Export Data
Send Feedback
A% Your Fans 8 People Reached A%, People Engaged Take the Tour Again
Visit Help Cer.
Back to Oid ts...

Age & Gender

Compare demographics of people who engaged with your posts with the demographics of all of your fans.

M People Engaged  Your Fans.

Women
W 24% 45% o ’
People Engaged  Your Fans 01% 3% g 3% 1%
— —_— —
18.24 26.34 3544 1554 5564 65+
Men 01% T 62% - Fm3 1% 0.4%
W 75% 53%
People Engaged  Your Fans
Geography & Language

MindMeister
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3.2.3 other

3.2.3.1 Send Feedback
3.2.3.2 Take the Tour
3.2.3.3 Visit Help Center

3.2.3.4 Back to 0Old Insights

4 Where your Page Likes came from

D3gging o The New Facebook Insihts (VIEO TUTORIAL]

Where Your Page Likes Came From
The number of times your Page was liked, broken down by where it happened.

I Page Suggestions Il API I On Your Page I Posts By Other People [l Others BENCHMARK

Compare your
average performance
over time.

Page Suggestions
AP

On Your Page

Posts By Other Pe. *
' Others.

About Create Ad Create Page Developers Careers Privacy Cookies Terms Help

4.1 Page Suggestions
4.1.1 Facebook offers relevant suggestions to Pages

4.2 API

4.3 Onyour Page

Where Your Page Likes Came From
The number of times your Page was lied, broken down by where it happened.

I Page Suggestions Il API B On Your Page I Posts By Other People [l Others BENCHMARK

Compare your
average performance
over time.

Your Average
Last Period Your Average Page Suggestions
7 This Period ey

6
Orpye v
— P%DGY Other Pe.

Others

About CreateAd CreatePage Developers Careers Privacy Cookies Terms Help
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Cedric Saelens Facebook Insights, tracking metrics for your local business

4.4 Posts by other People

4.5 Others
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